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Pace of Change/Convergence
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Challenges of Convergence

1. Usability
2. Security
3. Saturation
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8.61% Print

2697% [} Computer

2.44% . Computer Games

1.11% Recorded Music

iData Overload: Americans in the Digital Ag:
by Bill Morris; www.sphere.com; 12/16/2009
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Too Many Choices

Happiness

Number of
Choices
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Gen Y, -DO0 n O t4 NN

Methods of Managing Their Money (Gen Y vs. All Consumers, 2009 vs. 2010)
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All consumers GenY All consumers GenY
2009 2010
August2010, 2009, n= 1,995, 521, 2,019, 4
Q6: Do you, yourself, currently use any of the following to budget or Base: All consumers, all Gen Y consumi
manage your finances? (select all that apply) | do not budget my financ © 2011 Javelin Strategy & Resear
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U.S. Online Banking Trends

A Durbin changes economics and business case

A Merchant-funded statement rewards help replace
ost revenue

A Prepaid a fee-income alternative/supplement to
debit interchange

A Small business online banking is neither retail nor
corporate; SMBs grossly underserved

A US mobile banking adoption continues to grow

12 June 27, 2011
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Onl- i ne Bank:i: nig:

rch 2011

e RDC is hottest bank tech of 2011 :

A Mob
A Mob

e payments set to explode

A Image ATMs and Mobile RDC accelerate decline
In branch visits

A New focus on customer analytics/profitability

i T d'gends in Retail Banking Asia, Europe and North Amer i cao

SOURCE:Ce |l e
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Online Banking is-a Consumer Necessi

AConsumersoéo Four Mo st
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o 30% - —Visiteq a t_)ranch to
deposit/withdraw cash

—Logged into online bankin¢
20% -
Used an ATM to deposit/withdraw
cash
10% - —Visited a branch for reason other
than deposit/withdraw cash
O% T T

2005 2006 2007

Q12: Please indicate the last time you conducted each of the following at
your primary bank or credit union. Q6: Please indicate the lasttime you
conducted each of the following financial activities with your primary bank:
Inthe past 12 months only, other options available.
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March 2010, 2009, 2008, 2007, 2006, 20!
n=4,979, 2,641, 2,256, 2,69

Base: All consumers with financial produc
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Forecasts for Online Banking & y SiliEay::
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Consumers Prefer Bank vs Biller Direct for 10 _BillsH 111

Where Consumers Typically Pay Bills (Fls vs. Billers)
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Logged into the website for onling
banking 74%

Viewed bills at your primary bank's
website

Paid a bill online at a biller's websit ‘

T T T T 1

0% 20% 40% 60% 80%
B Giant National Bank m Large Regional Ban Regional or Community Ban
m Other Credit Union All banked consumer:

Q12: Please indicate the last time you conducted each of the

following at your primary bank Q27: Please indicate the last time you March 2010, n= 4,955, 741, 1,215080, 1,920
conducted each of the following bill payment activities: In the past Base: All banked consumer
30 days onlypther options available. © 2010 Javelin StrategyResearch
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| fear that my account
information will be viewed by an
unauthorized party

m Giant National Bank
B Large Regional Ban

I do not find online banking = Regional or Community Bat

valuable o
m Other Credit Union
All banked consumer:
0% 10% 20% 30% 40% 50% 60% 70%
Percnent of Consumer
Q13: You indicated that you do not currently access your March 2010, n4,090, 154, 349, 237, 35C
accounts online with youbank.Which of the following Base: All banked consumers who do ni
describes why you do not currently bank online with your bank online.
bank? Top three options onlgther options apply. © 2010 Javelin StrategyResearch
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OFM Can Change -Thinking About Mong

Online Banking Currently Focuses on Accounts, Tucks Away OFM in a Tab

Financial
Alerts

Bill Pay

Spending
Categorization

Todayodos onl i
banking
compartmentalizes
how consumers
think about money.

2010 Online Banking amowtdBdui$83 Pay men
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19

=  Profit

= FINANCIAL PERFORMANCE = IMAGING & PAYME



\ 4
Rewire Brain to See Whole Picture

3
recast
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Financial
Alerts

Bringing OFM out

I Bill Pay
of a tab will give

customers Spending
unprecedented Categorization
control -- and

confidence.

2010 Online Banking amowtdBdui$83 Pay men
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Fls are Just Beginning to Tap the Value of Data

Empowering
Customer
Control

a:mow tdBduti$8.3 Pay me n
Ch an n ®eptenber 80tk r si on o ;

The Data-Mining Marketing
Road Map atcting

Targeted
Marketing

Banking

Through

Online
Costs

Advice

Cross-Selling

A2010

Billioni n

Fraud Prevention

Authentication

Security

“On Behalf of Services”
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Goal: 50% CSR Contacts: Handled Onlin Online

Fore
Ja

Goal

Through online
banking

a:mow tdBduti$8.3 Pay me nt
Ch an n ®eptenber 80tk r si on o ;

24% 51%

Banking

Online
Costs Through

A2010

Billioni n

Physical branch

March 2010, n=3,731

Q14: When you transact at your primary bank, what is your most Base: Altonsumers who have online
preferred method for performing each of the following activities? banked in the past 90 days
Please select one option per row. Outer ring is hypothetscainario © 2010 Javelin Strategy & Resear¢
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Transaction Costs by Channel

Branch

Call Center
IVR

ATM
Online

Mobile

Source: TowerGroup, Fiserv/M-Com Data

Fiserv White Paper: fAHow to Achieve a Compelling
from Mobile Financi al Serviceso ; www.checkf r,ee.
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Fl Delivery Channel Growth

US Banking Delivery Channel Transactions

Transactions (in Billions)

100 -
= Mobile
80 - (CAGR = 138%)
60 -
m Call Center
40 - (CAGR = 4%)
Branch
20 144 14.7 14.7 14.8 14.8 (CAGR = 1%)
mATM
(CAGR = 1%)
0 ]
2008 2009P 2010 2011P 2012P
Source: Towernsroup
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Mobile phones
will be most
common device
used for browsing
the web by 2013!

http://www.engadget.com/2010/01/15/gartner-forecasts-phones-overtaking-pcs-
as-most-common-web-brows?icid=sphere_blogsmith_inpage engadget
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Smartphone. - Marketshare

Smartphone OS Share, Recent Acquires

% of purchases

45% - June-Nov. 2010
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40% -
35%0 4
30% 4
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15%0 4
10% -
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sl pndroid RIM Blackberry =—le=Apple iOS
MARKETIMNGCHARTS.C OM
28 Sourca: The Miglsen Company
’\.\_IE:Y | N
= FINANCIAL PERFORMANCE = IMAGING & PAYMENTS PROCESSING = INFORMMNOM BFKETECH ay f8SKAMNAGEMENT RETAIL DELIVERY PrOﬁt\j) X 7 '

©2011 Jack Henry & Associates, Inc. All Rights Reserved.



= FINANCIAL PERFORMANCE = IMAGING & PAYMENTS PROCESSING = INFORMATION SECURITY & RISK MANAGEMENT = RETAIL DELIVERY PrOﬁt\

©2011 Jack Henry & Associates, Inc. All Rights Reserved.



